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The Region of Valencia is a touristic destination committed to
the Sustainable Development targets (SDGs). The efforts of
Turisme Comunitat Valenciana and, above all, of our companies
and destinations in this regard are unquestionable, as
evidenced by our hospitable nature, our commitment to the
United Nations Code of Ethics, the fight for deseasonalisation,
exquisite care for the environment and the efficient use of
water. But now, in addition, Turisme Comunitat Valenciana's
Sustainability Strategy 2024-2028 will allow us to turn this
effort into a benchmark model.

Tourism is not only our main economic driver, with an impact
on GDP of over 16%, it is also a social and environmental driver,
an instrument for protecting our way of life and our territory.
Our idiosyncrasy, our people and our landscapes are what
make up the Mediterranean Attitude, our unique value in the
world.

The tourism industry is an absolutely strategic activity for our
territory and we are convinced that it is a pillar of the social,
economic and environmental future of the Region.

This Strategy is an example of the Generalitat's real and
tangible commitment to this future. It is an ambitious and
perfectly planned roadmap, which is specified in programmes
and actions to be developed over 4 years, from 2024 to 2028.
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TURISME COMUNITAT VALENCIANA SUSTAINABILITY POLICY

Aware of the importance of designing, developing and maintaining a
sustainable tourism industry based on the three pillars of sustainability -
social, economic and environmental - Turisme Comunitat Valenciana, as a
body of the Generalitat with competences in this area, is committed to
leading and implementing a strategy aimed at fulfilling the 2030 Agenda
for Sustainable Development based on:

e Sustainable management of our policy with increased effectiveness,
continuous improvement and performance as a sustainable entity.

e Compliance with applicable legal requirements and other requirements
deemed necessary associated with sustainable development.

All of this with the aim of providing a reference framework to establish and
review the objectives as a company committed to the Sustainable
Development targets (SDGs) through the promotion of programmes and
actions for reduction, elimination and compensation that encourage a
sustainable attitude among all agents and maximise the positive effect of
tourism activity in our territory.

As a sign of this commitment, our Strategy is based on the following
principles:

e RESPONSIBILITY: as the public administration that we are, our duty and
commitment focuses on exercising a tourism policy aimed at ensuring
the positive benefit of the sector, promoting the economic development
of the tourism industry, with a vision of tourism in the Valencian
Community that meets current needs and with a long-term vision that
guarantees a positive impact for future generations.



CO-GOVERNANCE: In tourism, the main economic engine of our
territory, there is a large contingent of different types of actors who must
participate in this challenge as an intrinsic part of the system. Our
commitment is to promote collaboration at all public and private levels,
so that together we can design a model of international reference.

INTEGRATION: We understand that sustainability is a transversal
concept and therefore we identify the need to integrate it into the
programmes and actions that we promote and undertake, from an
economic, environmental and social dimension.

ADAPTABILITY: The strategy is based on anticipating and managing
change, assuming responsibilities and taking the initiative to adapt to
new situations with a focus on continuous improvement. It will focus on
driving projects in areas such as deseasonalisation, water resource
management, energy systems, intrusiveness, professional training, in
order to ensure that the tourism sector endorses and takes them on
board.

COMMUNICATION: Information, communication and promotion are
some of the most potent tools we have today to achieve a paradigm
shift in tourism management and in the world's perception of the
Region of Valencia as a sustainable tourist destination.

INNOVATION: the sustainability strategy will have a transversal vision of
applied innovation; beyond the use of new technologies, processes or
tools for the management of the sustainability strategy, innovation will
be part of the conceptualisation of the Strategy and will permeate all
the agents involved.
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BACKGROUND AND

CHALLENGES:
THE REGION'S COMMITMENT




Turisme Comunitat Valenciana is faced with
the challenge of leading the commitment to
a more sustainable tourism development as
the basis of its tourism strategy and as a
premise for guaranteeing the subsistence of
the economic activity itself. The public
commitment shown on numerous occasions
is reflected in the drafting of the
Sustainability Strategy for the period 2024-

2028.

The tourism sector, with an impact on GDP of
around 16% in the Valencia Region, is one of
the leading industries and, after overcoming
the Coronavirus crisis, is now at a time of
reflection and organisation in the face of new
based on

realities. It is in this context,

tradition and good work in terms of
sustainability in the sector, that this tourism

sustainability strategy has been designed.

One of its targets is to address existing new

challenges (social, economic, cultural,

technological and environmental), challenges

that need to be considered in order to
establish proposals that move towards
inclusive and sustainable tourism

development models such as those set out in

the 2030 Agenda.
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The 2023 financial year closed with more

than 28 million travellers, with an
expenditure of more than 17,000 million
euros, representing 16% of GDP and 6.24%
of employment with more than 200,000
direct jobs. All of this without neglecting
the satisfaction of those who visit us;
according to the opinions generated in
networks, the Valencian Region was rated

with a 9.2 by its tourists.

The deseasonalisation of demand and its

greater geographical distribution, climate
change and its effects on the consumption
dates of our main markets, the fight against
illegal tourism and illegal supply, the increase
in improvements to optimise energy and water
resources, guaranteeing the social coexistence
of the activity or the retention of human
resources, are some of the challenges that the
sector and the tourist destinations of the
Valencian Community will face in the short and
medium term, and which this sustainability

strategy must be able to respond to.
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For this reason, the Sustainability Strategy for the Valencia Region needs to
face the current challenges at a global and local level, under the premises,
regulations and recommendations proposed by world, European, national and
regional organisations; but it also recognises and takes as a reference the work
carried out for decades through individual actions reflected in regulations
and/or strategies and plans in which an awareness in this sense was already
evident on the part of Turisme Comunitat Valenciana, always with the vision of
guaranteeing the continuity of the economic activity itself in the medium and

long term.

In this sense, the 1990s saw the publication of the Libro Blanco del Turismo de
la Comunidad Valenciana, a reference document which diagnosed the
situation of tourism in the Region, identifying its strengths and weaknesses as
well as those considered as threats and opportunities to be faced in the
medium and long term future and taking into account the different types of
tourism (sun and beach, senior citizens, congresses, traditional cultural,

experiential cultural, sports, etc.).

In 2017, the Libro Blanco para una Nueva Estrategia Turistica de la Comunitat
takes up the approach of the previous publication, analysing the diagnosis of
tourism activity and identifying concerns about climate change in tourist areas
and the circular economy as one of the main challenges facing Valencian

tourism.

Subsequently, the Ley 15/2018, de 7 de junio, de Turismo, Ocio y Hospitalidad
de la Comunitat Valenciana presents a proposal for tourism policy based on 12
commitments, the first of which is sustainability, the alignment of strategies
with the Sustainable Development targets and the dissemination of socially
responsible behaviour, and makes special reference to tourism sustainability as
the economic, social and environmental actions that work towards a tourism

planning system without compromising the future.

@
OBJETIVOS
DE DESARRCLLO
SOSTENIBLE

i
T [ [
Oleo | &

United Nations Sustainable Development targets
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Following the enactment of the Ley 15/2018 de
Turismo, Ocio y Hospitalidad de la Comunitat
Valenciana, in 2019, Turisme Comunitat
Valenciana joined the United Nations Global
Compact, a significant step towards a more
responsible and sustainable tourism in the
Region, which involves the implementation of
the ten principles of the Compact in the actions

led by Turisme Comunitat Valenciana.

Meanwhile, the Strategic Plan for Tourism
2020-2025, gives a renewed focus within the
based on

framework  of  sustainability,

fundamental precedents, including the
Valencian Tourism Code of Ethics and the
alignment of strategic objectives with the
Sustainable Development targets (SDGs) of the

United Nations.
In this way, it is clear that sustainability is a

priority in the previous work that has shaped

tourism development in the Valencia Region,
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the

serving as a

pillar for planning,

development and implementation of

initiatives in the sector.

Sustainability as a broad meaning of the
word, which seeks to build a resilient tourism
model with a solid tourism activity structure
that

is more responsive to change and a

sustainable development environment.
Turisme Comunitat Valenciana has been
working along these lines for some time, but

it is this strategy that will serve as an initiative

to amalgamate and merge all these
programmes and, together with new
initiatives, to promote the Comunitat
Valenciana as an authentic, safe, resilient
tourist destination, with a hospitable
character, a Mediterranean lifestyle and
responsible ethical values, which seeks

transformation in order to endure over time
as an inclusive, innovative, competitive and

especially sustainable tourist destination.
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SUSTAINABILITY AS A BASIS FOR TOURISM POLICIES

The Sustainability Strategy for Turisme Comunitat Valenciana represents a solid commitment
towards the preservation of the region's natural, cultural and social resources, while boosting
tourism development in a responsible and equitable manner. In this context, guidelines and
concrete actions will be established to integrate sustainability into all facets of tourism activity,

promoting a holistic approach from planning to destination management.

14
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2.1.Global reference framework

In the global reference framework, the UN has
developed the Global Code of Ethics for
Tourism, a set of general principles addressed
to governments, tourists and the public and
private tourism sector, which aims to guide the
different actors towards a common goal, that of
tourism development, maximising benefits with
the least possible negative impact on the
environment, cultural heritage and society in
general. These general points, which are set out
in the 10 principles of the Code, cover
economic, social, cultural and environmental
factors of tourism, which are monitored by the

World Committee on Tourism Ethics (WCTE).

In addition, in September 2015, the UN created
the world's largest Action Plan for sustainable
development under the name Agenda 2030,
signed by 193 member countries. The Agenda
aims to provide a common roadmap to address
major global challenges, including climate
change, lack of sustainable development and

environmental degradation.

To address global sustainable development in a
more practical way, the 2030 Agenda sets out
the 17 SDGs, which encompass social, economic
and environmental targets. These targets are
made up of 169 targets to be achieved by 2030
and require the participation of all parts of
society, including governments, public and

private companies and the general public.
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In the 21st Conference of the Parties (COP) to
the United Nations Framework Convention on
Climate Change (UNFCCC), which took place
in 2015, the Paris Agreement was signed, an
international treaty on climate change, which
aimed to limit global warming with long-term
strategies. For the first time, this multilateral
climate change process brings all countries
together for the same goal: to take ambitious
action to tackle climate change and adapt to

its effects over time.

This multilateral climate change
process brings, for the first time,
all countries together with the
same objective: to take ambitious
action to tackle climate change

and adapt to its effects over time.
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2.2.European reference framework

In November 2019, the European Commission
realigned the EU's tourism priorities under the
European Green Pact, with a special focus on
promoting sustainable and responsible tourism.
In addition, the emphasis on digitisation,
promoting smart tourism and boosting

innovation was expanded.

In Europe, tourism sustainability policies are
aligned with the previously mentioned
European Green Deal, finally approved in 2020,
which aims to put the EU on a green transition
towards climate neutrality by 2050, as well as to

meet the commitments of the Paris Agreement.

This plan includes detailed actions to mitigate
climate change, protect biodiversity and reduce
pollution, aiming to overcome the challenges of
climate change and environmental degradation
through a set of proposals for adapting EU
policies on climate, energy, transport and

taxation.

One of the elements of the EU's European
Green Pact for Sustainable Growth is the
Circular Economy Action Plan 2020,
containing initiatives across the entire product
life cycle to drive the homogeneity of circular
economy processes. The aim of this action is to
encourage responsible consumption, the use of

sustainable products and to keep them in the

Sustainability Strategy for Turisme Comunitat Valenciana

EU economy for as long as possible.

On the other hand, in the aftermath of
the COVID-19 pandemic, the European
Council agreed on a recovery instrument
called Next Generation EU, a Recovery
Fund for Member States, including the
following instruments:

« The Recovery and Resilience Mechanism
(RRM), considered the core of the
European Next Generation funds, aims to
support investment and reforms in
Member States to achieve a sustainable
and resilient recovery. Spain will receive a

total of €140 billion.

e The REACT-EU Fund aims to promote the
green, digital and resilient recovery of the
economy, Spain received €12 billion over

the period 2021-2022.
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Another key EU sustainable tourism strategy is
the integration of the 2030 Agenda and the
Sustainable Development targets (SDGs) into
the tourism sector. Many tourism businesses are
adopting sustainable practices that contribute
to the SDGs, especially in areas such as gender
equality, climate action, and health and
wellbeing (Global Compact). In addition, new
European regulations, such as the due diligence
directive, oblige

companies to manage

environmental and human rights risks by

implementing prevention and mitigation

measures.

The fact is that progress is being made in the
regulation of corporate sustainability; in 2024
the text of the Corporate Sustainability Due
Diligence Directive (CSDDD) was approved by
the Permanent Representatives Committee

(Coreper) of the Council of the European

Union.
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to enable companies to operate by

implementing a responsible approach to
human and environmental rights through

various requirements and obligations.

Similarly, it is also important to mention the
Sustainable Energy and Climate Action
Plan (SECAP) 2021-2030, a key document
that sets out strategies and measures to
mitigate and adapt to climate change, as well
as tackling energy poverty, ensuring access to

clean and affordable energy for all.

The SECAP helps municipalities to develop
strategies to reduce emissions and adapt to
climate impacts.

commitment

Specific objectives of the

include:

« Reduce CO2 emissions by 40% by 2030.

e Increase energy efficiency by 27%.

e Increase the use of renewable energies by
27%.

e Develop a Baseline Emission

(BEI).

Inventory

e Assess climate risks and vulnerabilities.
e Submit the SECAP within two years of
signing the Covenant.

e Provide biannual monitoring reports.
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The Covenant of Mayors for Climate and
Sustainable Energy commits European
municipalities to meet EU energy targets,
including a 40% reduction in greenhouse gas
emissions by 2030. This pact promotes joint
actions to mitigate and adapt to climate

change.

Initiatives and certifications. Many regions
and countries within Europe are already
adopting green certifications for tourist
accommodation and destinations. These
programmes aim to ensure that tourism
practices are sustainable and that businesses
and destinations meet environmental and

social standards.

On the other hand, research and development
(R&D&I) is key to finding new sustainable
solutions in tourism. This includes the use of
advanced technologies to improve energy
efficiency and reduce the environmental

impact of tourism operations.

All these policies and initiatives aim not only to
reduce environmental impacts, but also to
improve the competitiveness of European
tourism by attracting more environmentally and

socially aware tourists.

Sustainability Strategy for Turisme Comunitat Valenciana
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2.3. National reference framework

In the national context, Spain is a world tourism
benchmark and one of the main tourism
powers with significant economic activity and
employment, as the tourism sector contributes
12.8% of GDP and generates 17% of employment
(2023), so it is necessary to generate actions and
strategies with a vision of global sustainable
development. For this reason, the Spanish
Government, through the Secretary of State for
Tourism, has created a national tourism agenda
called the Spanish Sustainable Tourism Strategy
2030, with the aim of achieving the three
in the

fundamental pillars of sustainability

medium and long term: socio-economic,

environmental and territorial.

The aim is to transform the Spanish tourism
model towards a more sustainable one and to
achieve global leadership, with a participatory
process involving all stakeholders in the tourism
sector and the autonomous communities, all in
line with the SDGs of the UN's Agenda 2030.

The Government Agenda works under the

following strategic axes:

1.Collaborative governance
2.Sustainable growth

3.Competitive transformation

4. Tourism space, companies and people

5.Product, marketing and tourism intelligence.

Sustainability Strategy for Turisme Comunitat Valenciana

In addition, and thanks to the financial

support of the EU through the European Next

Generation EU funds, the Plan de
Recuperacion, Transformacioén y
Resiliencia (PRTR) espafol (2021), was

drawn up, inspired by the 2030 Agenda and
the SDGs of the United Nations.

It is a project that designs a roadmap towards
modernisation and the fulfilment of the
challenges for the next decade, with a large
reforms with

number of investments and

targets, objectives and indicators, which
revolve around the following cross-cutting

axes:

1.Green transition
2.Digital transformation
3.Territorial and social cohesion

4.Gender equality

This Recovery Plan is structured around ten
policies comprising a total of 30 projects or
lines of action that aim to achieve the plan's
main objectives. Of the ten policies, the fifth,
and

"Modernisation digitisation of the

industrial fabric and SMEs, recovery of
tourism and promotion of an Entrepreneurial
Spain", is worth highlighting. This policy
reflects the tourism sector with Component
14: Plan for the Modernisation and
Competitiveness of the Tourism Sector, which
revolves around 4 main axes:
a) Transformation of the tourism model
towards sustainability.

b) Digitalisation and intelligence programme

for destinations and the tourism sector.
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c) Tourism resilience strategies for non-
mainland territories.
d) Special actions in the field of

competitiveness.

Of the 4 axes mentioned, the first of these is
worth highlighting, as it includes the "Strategy
for Sustainable Tourism in Destinations", a
strategy that is committed to sustainability as a
the tourism

driving force for transforming

model towards a more sustainable and
competitive one, known as green and digital
transformation, in accordance with the work of

the public administration. .

2.4.Regional reference framework

The Ley 6/2022, de 5 de diciembre, de Ia
Generalitat, del Cambio Climatico y Ila

Transicion Ecolégica de Ila Comunitat

Valenciana, aims to reduce greenhouse gas
emissions and promote a transition to a carbon-
neutral, competitive, innovative and resource-
efficient economy. Its targets include reducing
polluting emissions by 40% by 2030 and
achieving 100% of energy from clean sources by
2050. To achieve these objectives, the law

encourages the reduction of fossil fuel

consumption and its replacement by a

decentralised energy system based on

renewable energies.
Decreto 200/2022,

Regarding it provides all

organisations and companies, regardless of
their size, with a procedure and an online tool

to align

Sustainability Strategy for Turisme Comunitat Valenciana

with sustainability regulations and respond to

social and market demands in this area. This

tool is simple and effective, and supports
organisations in adapting to increasing
sustainability requirements.

Lastly, it is worth mentioning the 2030

Agenda of the Generalitat. The Valencian
Region has aligned its sustainability strategy
with the 2030 Agenda, with an annual plan
Sustainable

that is aligned with the

Development targets (SDGs). This plan

reflects the Generalitat's commitment to
sustainability and the integration of the SDGs

in its policies and actions.

In the European, national and
regional context of the Valencian
Community, the urgency of
addressing environmental challenges
has become undeniable. Growing
awareness of climate change,
biodiversity loss and pressure on
natural resources demand bold and

coordinated responses.

20



A SHARED RESPONSIBILITY




A SHARED RESPONSIBILITY

The commitment to align the Strategy with
sustainable development, and thus achieve a
more responsible tourism, is undoubtedly a
commitment that can only be achieved with
the agreement and co-responsibility of the
different actors directly and indirectly involved

with tourism consumption in this region.

Each of these actors has specific responsibilities
in the process of enhancing the value and
consumption of tourism in the Valencian

Community,

be it in the enhancement, communication
and marketing or in the provision of the
service.

Taking into account the transversal
component of tourism, it is important to
make them all jointly responsible to ensure
that tourism is not only a source of income,
but also an engine of sustainable
development that benefits all stakeholders in
the territory, respecting and enhancing its

valuable natural, cultural and social resources.

REGIONAL OR STATE

ENTITIES

TOURISTS IN THE REGION
OF VALENCIA

m

MUNICIPALITIES,
COUNTIES AND
PROVINCES

LA ESTRATEGIA DE SOSTENIBILIDAD,
UNA RESPONSABILIDAD DE

RESIDENTS

TODOS

TOURISM OR TOURISM-
RELATED BUSINESSES AND

SERVICES

Il

PROFESSIONALS FROM
THE TOURISM SECTOR

AND RELATED ONES.

A

Sustainability Strategy for Turisme Comunitat Valenciana
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Autonomous or state entities with competences or links to the territory
in its different areas. Communication routes, natural territory, urban
spaces, labor, economic and/or protection policies, competences on cultural
and natural values, etc. Fundamental in the legislative process and in its
work strategies that, guaranteeing the sustainability of the territory and of
the people who live in it, does not condition or limit the sustainability of the
tourist activity. The strategy, its programs and actions need to be
coordinated with the different autonomous and national administrations

involved in or associated with tourism activity.

<L

The municipalities, counties and provinces, as territories that receive
visitors, are responsible for having an adequate tourist scenario, for
preserving and maintaining it, while facilitating the consumption of this
space by tourists who come to the Valencian Community. Responsible for
safeguarding their territory and establishing instruments that facilitate the
coexistence of tourist activity with their spaces and residents while at the
same time guaranteeing economic development. Cities, towns and natural
areas where residents and tourists coexist, minimizing the impact caused
and maximizing the economic, social and cultural benefits of tourism. The
Strategy sets out the working tools to respond to the needs of destinations in
order to deseasonalize, manage intelligently and incorporate solutions and

tools to guarantee a more sustainable local tourism development.

23
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Tourism or tourism-related companies and services, as the main
promoters of economic activity and as the primary responsible for
maintaining a more sustainable and responsible tourism development with
their territory and the people who live there with the tourists. Companies
committed to their professionals, guaranteeing better working environments
and policies. A sector involved with the improvement of tourist experiences
for its clients and at the same time, with the coexistence with its citizens
and natural or heritage environments. Beneficiaries and those involved
through the programs and actions established by the Strategy in order to
facilitate the work process in favor of a more sustainable tourism. Lines of
work that facilitate the deseasonalization, the territorial distribution of
businesses, programs that support initiatives to improve the value of their
businesses in line with the reduction of their energy consumption or water
footprint, incorporate technological solutions that encourage the digitization
of their businesses and services or that facilitate a legislative framework that

minimizes the risks of illegal supply of any type of business.

The professionals of the tourism sector and related ones, as co-
responsible for this process; actors in constant contact with the demand to
provide the best services and, at the same time, to involve in the
consumption process. Qualified professionals, sensitized and motivated with
the development of their activity in particular, and with that of the tourism
sector of the Valencian Community in general, included from the strategy
through programs in which through specific actions increase their levels of

professionalization and qualification, access to technological solutions.

Sustainability Strategy for Turisme Comunitat Valenciana
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Residents, as hosts of the tourist demand with which they coexist in the

different areas of the territory and with which it is a priority to ensure that
this process takes place with the least possible impact and the greatest
possible social and economic benefits. Guarantors that this evolutionary
process is carried out responding to sustainable premises both
environmentally and socially. The reflective voice and at the same time the
best hosts for those who visit us in a respectful manner. The Strategy and the
programs will have specific actions that will allow us to transmit this vision
of tourism for the Valencian Community in which the resident is placed at
the epicenter as a fundamental part of the development of economic
activity. Communication and awareness-raising actions, greater control of
illegal supply, regulations that are more sensitive to residents and at the

same time facilitate economic activity.

Tourists and visitors to the Valencia Region, as objectives of the tourist
experience but as co-responsible in this process to achieve a more conscious
tourism with their environment. Even though their main objective is to live a
unique experience, to enjoy the offer and the destination of the Valencia
Region, they are fundamental to ensure that this consumption is carried out
in an ethical and sustainable way with their natural and heritage
environments and with the residents of the destinations they visit. Tourists
and visitors respectful of the territory, customs and the natural and cultural
heritage of the Valencian Community. The Strategy must reach the tourist
demand, involving it in the process of evolution of its development; tourists
and visitors more respectful of the natural and cultural environments they
visit, more sensitive to the respect for the neighbors, cultural values,

language and/or traditions of the Valencian Community.

Sustainability Strategy for Turisme Comunitat Valenciana
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SUBDIRECTION

It develops a firm normative and regulatory framework and places the
necessary inspection instruments at the service of the sector in order to have a
regulated tourism offer in accordance with the expectations of the market and
citizens.

EUROPEAN FUNDS MRR

It manages and coordinates the obtaining and application of funds from the
European Union, which are essential for financing sustainability and tourism
development projects.

TOURISM COMPETITIVENESS

Improves the capacity of destinations and the tourism offer, managing
incentives, preparing studies and reference guides for the sector, promoting
models, methodologies and seals that promote excellence, environmental
sustainability and accessibility. Maintaining and making tourism equipment
and infrastructures available to the sector, and especially to demand.

TRAINING AND INNOVATION

Through the Red de Centro de Turismo - Network of Tourism Centers- |located
throughout the Region, it trains the best resource available to the sector, its
human capital, those who will be great professionals in the tourism sector; on
the other hand, it supports research, development and innovation, crucial to
implement technological solutions that promote sustainability.

MARKETING

Our front office in front of tourists, visitors and travelers, develops and executes
promotion and advertising strategies and is the visible face of sustainability as
a differentiating value of the Region of Valencia.

FINANCIAL AND ADMINISTRATIVE

Organizational and advisory resources, economic and material resources such
as, among others, the computer system and equipment, and above all it
provides the human resources necessary to undertake the strategy.
Infrastructure that supports and makes available to all departments so that
Turisme Comunitat Valenciana can develop tourism policy in the territory.

INSTITUTIONAL COMMUNICATION

Direct channel to communicate the Sustainability Strategy to all the agents

involved and especially to the public, as well as to report on the progress
achieved through the annual reports.

Sustainability Strategy for Turisme Comunitat Valenciana 27



MISSION AND VISION OF THE
SUSTAINABILITY ESTRATEGY
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Internationally, the 2030 Agenda and the SDGs,
and at the European level, the commitments
made in the European Green Pact, outline a path
towards a more sustainable and resilient
economy and outline a clear framework for
action, urging countries to adopt comprehensive
policies that address the economic, social and

environmental aspects of development.

In this sense, the Turisme Comunitat Valenciana
Strategy is presented as a proactive and forward-
looking response to these challenges. It not only
seeks to preserve natural resources and protect
the environmental heritage, but also aims to
promote innovation, foster social equity and
promote sustainable economic growth over
time. In this sense, this strategy is not only
necessary, but also imperative to ensure a

prosperous future for generations to come.

The Sustainability  Strategy for  Turisme
Comunitat Valenciana 2024-2028 marks a path
of no return, which will be materialized in
annual Sustainability Operations plans and
whose execution will be evidenced through the

corresponding sustainability reports.

The Sustainability  Strategy for  Turisme
Comunitat Valenciana 2024-2028 is based on the
Sustainability Policy, guaranteed evidence of
the commitment of the highest authority with
competence in tourism of the Generalitat, and

which bases the Strategy on five main principles.
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PRINCIPLES OF THE SUSTAINABILITY STRATEGY 2024-2028

RESPONSIBILITY: With the commitment to exercise a tourism policy that, beyond ensuring
the positive benefit of the sector, addresses current needs and with a long-term vision that

guarantees a positive impact for future generations.

CO-GOVERNANCE: To encourage the collaboration of the large contingent of actors that
interact in tourism activity, at all public and private levels, so that together we can design a

model of international reference.

INTEGRATION: Cross-cutting sustainability, which permeates the programs and actions we

promote and undertake, from an economic, environmental and social dimension.

ADAPTABILITY: Anticipation and management of change, assuming responsibilities and

taking initiative to adapt to new situations under a continuous improvement approach.

COMMUNICATION: Information, communication, promotion to achieve a paradigm shift in
tourism management and in the world's perception of the Valencian Community as a

sustainable tourist destination.

INNOVATION: Transversal vision of applied innovation beyond the use of technologies,

processes or management tools.

30
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A strategy based in turn on the three dimensions that integrate the concept of

Sustainability:

e Economic dimension: To promote the generation of productive systems
and chains, taking advantage of local resources and competitive advantages,
in order to guarantee economic results and generate employment and

income opportunities.

e Social dimension: With the objective of laying the foundations to establish
processes that promote social equity and create the conditions to guarantee
the well-being of the residents of the tourist destinations of the Region of

Valencia.

e Environmental dimension: To disseminate and promote the principle of
sustainability, coined by the World Commission on Environment and
Development, whereby human beings can achieve socioeconomic objectives
while sustaining the capacity of environmental resources and preserving

them.

3]
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The ultimate aim of Turime Comunitat Valenciana's Sustainability Strategy 2024-2028 is:

To serve as a roadmap that allows the Region of Valencia to maintain tourism
! development over time, guaranteeing maximum respect for the people who live in its
territory, the conservation of its natural and heritage environments and the continuity

of the economic activity of its companies.

Aware of the triple component of sustainability: economic, social and environmental, the

Sustainability Strategy for Turisme Comunitat Valenciana 2024-2028 sets specific objectives for

each of them.

Economics

000

%\@(ﬁ Social

Objectives

Environmental
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ECONOMIC OBJECTIVES

Establish a legislative framework that generates business security and guarantees the
demand for legally constituted companies and services, which are committed to

providing quality services.

Create collaborative channels and financing instruments with destinations to improve

the sustainable management of their natural and heritage resources.

Facilitate the incorporation of technological solutions that increase the
professionalization and digitalization of companies to promote more sustainable tourism

development.

To work towards an industry that allows maintaining profitable businesses in the tourism

sector and in the circles that are generated around it.

Encourage the deseasonalization of activity through product diversification strategies

and support for demand that encourage consumption outside periods of high demand.

‘ [;\1 bi! :‘,,llaf—l,‘,
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S.1

S.2

S.3

S.4

000
%ﬂ% SOCIAL OBJECTIVES

Increase the levels of professionalization of human resources in the tourism sector and
promote the capillarization of the sector at work so that the benefits of the industry in the
Valencian Community are externalized, generating wealth in the ecosystem of the tourist

destination.
Encourage collaboration among agents, enabling participation, co-governance and

recognition of the sector.

To ensure inclusive and accessible tourism in the Valencian Community as a way to

guarantee the sustainability of the activity itself and greater social respect.

To recognize our tangible and intangible heritage, our well-cared resources, the excellence
in service provision; to recognize and value what is and what we do well in the Region of

Valencia.
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Sustainability Strategy for Turisme Comunitat Valenciana

E.1

E.2

E.3

E.4

ENVIRONMENTAL OBJECTIVES

To provide the sector with different studies
and research that facilitate decision making
capable of promoting improvements in the
management of energy, water and waste
resources of tourism companies and
destinations in order to minimize their

impact and production costs.

To design new methodologies and
environmental projects to be implemented
in the territory that will position us as
leaders in the field, strengthening the
commitment of the destinations and tourist
offer with the Sustainability Strategy of the

Valencian Community.

Sensibilizar al turista, al visitante, viajero,
residente; sensibilizar a todos para invitarles

a tener un consumo respetuoso.

Contribute to the SDGs by example, with
Turisme Comunitat Valenciana being the
first to work towards sustainability in the

sector.
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OUR CONTRIBUTION TO THE
SUSTAINABLE DEVELOPMENT
TARGETS



In order to prepare the Sustainability Strategy for Turisme Comunitat Valenciana 2024-208, a
study of the context in which Turisme Comunitat Valenciana's tourism policy is developed was
carried out, identifying the stages and areas that could have the greatest impact on the value

chain map, understood as the tourist consumption itinerary.

On the other hand, Turisme's stakeholders have been identified and a stakeholder consultation
has been carried out - a consultation launched to more than 4,000 people and with a response
rate of more than 33% - which allows for a fundamental participatory approach to ensure the
alignment of the Sustainability Strategy for Turisme Comunitat Valenciana with the expectations

and needs of all stakeholders linked to the tourism sector.

The participation of all agents, both internal and external, provides transparency and trust,

consolidating the reputation of the Region as a committed leading destination.

Through meetings, newsletters and surveys, an open and constructive dialogue has been built
with all of them - tourist destinations, other organizations such as councils and deputations,
business associations, professionals, tour operators, tourists and residents and workers - which
has allowed us to know the prioritization of these agents on potential institutional programs to

be carried out by Turisme Comunitat Valenciana.

With all this, the SDGCs to which Turisme Comunitat Valenciana wants to contribute with this

Sustainability Strategy have been prioritized.
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5.1 CONTEXT

The value chain provides a holistic view of tourism and of each of the links through which
tourism agents generate value for tourists, based on a logical time sequence of the product

design, marketing and consumption process.

Graphical representation of the contribution to the SDGs of Turisme Comunitat
Valenciana in the value chain.

1° fase: 2° fase: 3? fase:
DESIGN COMMERCIALIZATION CONSUMPTION

IMPACTS +
—_—

ORGANIZATION PROMOTION ) DISTRIBUTION ACCESSIBILITY  CONSUMPTION ~ POSTCONSUMPTION

= =3

The design phase is where Turisme Comunitat Valenciana can contribute the most with its

IMPACTS -

actions and where it is most in contact with the tourist offer. In this phase, and specifically in the
planning stage, there would be room for actions related to planning, training, incentives,
regulations, etc; in the organization stage, the initiatives are more directed towards

segmentation and the development of tourism products.

The marketing phase is the promotion and communication of the image, as well as the
distribution of the product among tour operators and markets. There is also room for maneuver

to contribute to the SDGs, but to a lesser extent.

The last phase is the consumption phase in which the agent that interacts the most is the
tourist, visitor and where it is difficult that, as an agent that can contribute positively to the
SDGs. In this sense, Turisme Comunitat Valenciana can contribute by neutralizing the potential

footprint, especially by raising awareness.
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5.2 MATERIALITY ANALYSIS

Below are the results of the average between the joint prioritization by subject obtained from the
consultation with the parties and the prioritization made by the Senior Management of Turisme
Comunitat Valenciana. It should be noted that, of the three strategic axes to work on, the
economic axis has been prioritized first, followed by the environmental one and finally the welfare

one.

With respect to economic development: interest is focused on the fight against intrusiveness

(82%), deseasonalization (75%) and the promotion of R&D&I (67%).

I Energy [ Intrusiveness R&D& De-seasonalization Promotion
Regulations European projects

Regarding environmental protection, interest is focused on caring for the scarcity of water
resources (80%), promoting the circular economy (74%) and mitigating and adapting to climate

change (65%).

[l Marine environment [ Terrestrial environment [ Hydric resources

Circular economy Climate change

With regard to the well-being of people, the highest priority was given to the qualification of

professionals in the sector (80%).

[l rPoverty [jHunger [l Wellbeing [ Training [l Equality
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Based on the above, Turisme Comunitat Valenciana identifies the SDGs to which, as a
minimum, it will contribute throughout the four years of the Sustainability Strategy; these are
the result of the average prioritizations per axis, with a rating of over 65%, obtained from the

Materiality Analysis carried out.

In the economic strategic axis and aligned with the Prosperity dimension of the 2030

Agenda:

TRABAJO DECENTE
Y CRECIMIENTO

“ CIUDADES Y INDUSTRIA,
ECONGMICO

COMUNIDADES INNOVACION E
SOSTENIBLES INFRAESTRUCTURA

o

In the environmental axis and aligned with the Earth dimension of the 2030 Agenda:

AGUA LIMPIA 12 PRODUCCION 1 ACCION
Y SANEAMIENTO Y CONSUMO POR EL CLIMA
RESPONSABLES

In the social axis and aligned with the People dimension of the 2030 Agenda:

EDUCACIGN
DE CALIDAD

L1

Turisme Comunitat Valenciana, through the programs and actions of the Sustainability
Strategy, will address the achievement of these SDGs in proportion to the capacity it has, i.e.,
with high intensity with respect to SDGs 18 and 12 and to a lesser extent with respect to 6 or

13 since it does not have direct powers to directly address these challenges.

It should be noted that the Sustainability Strategy has a diversified approach to the
achievement of SDGs and, on the one hand, integrates targets 16 and 17 in many of its
actions, despite not having been explicitly consulted on them, and on the other hand,

contemplates other SDGs with more residual actions, such as SDGs 2, 3,5, 7,10, 14 and 15.

40

Sustainability Strategy for Turisme Comunitat Valenciana



5.3 CONTRIBUTION TO THE SDG’S

The Sustainability Strategy for Turisme Comunitat Valenciana 2024-2028 is structured around
three strategic axes that bring together a total of 13 operational lines, five in economic

sustainability, four in social sustainability and four in environmental sustainability.

Strategic axes and operational lines of
the Sustainability Strategy for Turisme Comunitat Valenciana 2024-2028

6) HUMAN CAPITAL

7) PARTNERSHIPS

8) ACCESSIBLE AND INCLUSIVE
9) RECOGNITION

) REGULATORY ASSURANCE

10) STUDIES AND RECOMMENDATIONS
2) INCENTIVES FOR SUSTAINABILITY )

1) NEW PROJECTS
3) INNOVATION

12) NO FOOTPRINT - WE RAISE AWARENESS
4SOV IERCIRLIEAT O3 @F SUFCLY 13) INTERNAL SUSTAINABILITY MANAGEMENT
5) DESEASONALISATION - 365 DAYS

Gooooooocooo

The 13 operational lines have been aligned with the five fundamental dimensions on which the
2030 Agenda is based, as shown below.

A
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THE PEOPLE

To put an end to situations of discrimination, to work towards the end of hunger and
poverty and to lay the foundations for a tourism development in which the well-being
of people is one of the axes. The good coexistence of tourism with the people who
form part of the territory is fundamental.

P s OL 4 - MARKETING THE OFFER

DELA POBREZA Y BIENESTAR

it || - e OL 5 - DE-SEASONALISE - 365 DAYS
OL 6 - HUMAN CAPITAL

EDUCACIGN IGUALDAD

: OL 7 - PARTNERSHIPS
|!!|l gl OL 8 - ACCESSIBLE AND INCLUSIVE

PLANET

Protecting the Earth as a generator of the resources needed to sustain our habitat and
development; it is vitally important to protect it and reverse the current situation.

OL 2 - INCENTIVES FOR SUSTAINABILITY
TN 13 0 OL 3 - INNOVATION
E P OL 4 - COMMERCIALISATION OF THE OFFER
OL 5 - WE DESEASONALISE - 365 DAYS
OL 7 - PARTNERSHIPS

15 stossrous

e OL 9 - RECOGNITION
— OL 11 - NEW PROJECTS

OL12 - NO FOOTPRINT - WE RAISE AWARENESS
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PROSPERITY

To ensure that human beings can develop in a way that allows them to enjoy a full life
with access to cultural, heritage, technological, economic, etc. values,

‘TRABAJO DECENTE
Y CRECIMIENTO
ECONOMICO

o

10 REDUCCIGN DE LAS
DESIGUALDADES

-
(=)

v

PEACE

OL 2 - INCENTIVES FOR SUSTAINABILITY

OL 3 - INNOVATION

OL 4 - COMMERCIALISATION OF THE OFFER

OL 5 - WE DESEASONALISE - 365 DAYS

OL 6 - HUMAN CAPITAL

OL 7 - PARTNERSHIPS

OL 8 - ACCESSIBLE AND INCLUSIVE

OL 9 - RECOGNITION

OL 10 - STUDIES AND RECOMMENDATIONS
OL 11 - NEW PROJECTS

OL12 - NO FOOTPRINT - WE RAISE AWARENESS
OL 13 - INTERNAL SUSTAINABILITY MANAGEMENT

To make progress in achieving a more harmonious society, living under principles and
values that are fair to all, and a public administration that guarantees this.

]6 PAZ, JUSTICIA
EINSTITUCIONES
SOLIDAS

Y,
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e OL1-REGULATORY GUARANTEE

o OL13-INTERNAL SUSTAINABILITY MANAGEMENT
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PARTNERSHIPS

Work in a participatory manner through inter-administrative and public-private collaborations,
research, educational, productive entities, etc. Generate alliances for consensus that facilitate
the execution of any strategy and progress.

OL 2 - INCENTIVES FOR SUSTAINABILITY
OL 3 - INNOVATION
OL 4 - COMMERCIALISATION OF SUPPLY
T OL 6 - HUMAN CAPITAL
%ﬂs OL 7 - PARTNERSHIPS
OL 8 - ACCESSIBLE AND INCLUSIVE

OL 9 - RECOGNITION

OL 11 - NEW PROJECTS
OL 12 - NO FOOTPRINT - WE RAISE AWARENESS
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AXES, PROGRAMS AND ACTIONS
FOR A MORE SUSTAINABLE TOURISM



AXES, PROGRAMS AND ACTIONS FOR A MORE SUSTAINABLE
TOURISM

The Sustainability Strategy for Turisme
Comunitat Valenciana is structured around
three fundamental strategic axes: economic
sustainability, social sustainability and

environmental sustainability.

Each of these axes is composed of a series of
operational lines designed to address the various
challenges associated with the sustainable
tourism development of the Valencian

Community in the 2024-2028 timeframe.

In total, the strategy includes 13 operational
lines that integrate 51 programs, each with
specific actions aimed at meeting the
established objectives. These programs represent
a comprehensive commitment to sustainable
development, seeking to balance economic
growth, social inclusion and environmental

protection.

e




This axis is mainly focused on guaranteeing the viability and long-term economic growth of

tourism companies and services in the Regions of Valencia; an axis that at the same time must
guarantee that this economic development is carried out by increasing the competitiveness and
the level of innovation of the sector, as well as facilitating a fair distribution of the income

generated by tourism demand.

Competitive, legally constituted, socially and environmentally responsible tourism companies and

services, in perfect coexistence with local society, are the premises on which to base its business

policy.

The axis includes operational lines aimed at providing financial support so that tourist
destinations and companies in the Valencian Community Region can implement measures to

improve their strategies of deseasonalization, innovation and improvement of their management.

A more diverse destination in terms of products, more attractive in its geographical scope, will
allow attracting demand in a less seasonal way and less concentrated in a few areas of the
territory.

Within this axis, have been developed:

01) Regulatory assurance

02) Incentives for sustainability
03) Innovation

04) Comercialisation of supply
05) Deseasonalisation - 365 days

Axis 1, Economic Sustainability, is expected to contribute to all SDGs except the first one, and
especially to SDG 17 Partnerships to Achieve the targets, SDG 12 Responsible Production and
Consumption, and SDG 8 Decent Work and Economic Growth.
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Operational Line 1 - REGULATORY ASSURANCE

Axis v ECONOMIC SOCIAL ENVIRONMENTAL

AGUA LIMPIA TRABAJD DECENTE
Y SANEAMIENTO ¥ CRECIMIENTO
ECONOMICO

14 SEsn 16 ?‘?ﬁs’r‘ffﬂmzs L0GRAR G
. . OBJETIVOS
DE DESARROLLO
SDGS and SOSTENIBLE
targets
* Target 16.6: Creation of effective and transparent institutions.
* Target 16.7: Promoting citizen participation.
e Target 16.10: Access to information and fundamental freedomes.
* Target 16.B: Promotion and implementation of laws and policies.
Objetive

Ensuring a safe, professional and guaranteed tourist offer in the Region ef Valencia for the demand

and residents, under a legislative framework adapted to the reality of the sector.

Description
Line focused on implementing tourism policies to minimize illegal and illegal supply. Its objective is to
establish a firm legal framework that facilitates professionalized supply, guarantees the safety of

visitors, promotes economic development and improves coexistence with residents;

To this end, a legal framework will be developed and strengthened to promote the operation of
tourism businesses in accordance with quality and safety standards. Actions will be implemented to
control and sanction companies that operate outside the legal framework, thus reducing unfair

competition and avoiding a negative image of the destination.

Programs

1.1) Modification of regulations: Project to modify the Law and its implementing decrees with the aim
of improving legal certainty, organizing the activity of the sector and increasing measures and actions

against intrusion and tourist over-saturation, among others.

1.2) Ventanilla unica digital: Adaptation and management, in collaboration with the Secretary of State
for Tourism, of the digital one-stop shop for tourist accommodation platforms to transfer their data, in
accordance with the Reglamento (EU) 2024/1028 del Parlamento Europeo y del Consejo de 11 de abril
de 2024, sobre la recogida y el intercambio de datos relativos a los servicios de alquiler de

alojamientos de corta duracién y por el que se modifica el Reglamento (UE) 2018/1724.
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Operational Line 1 - REGULATORY ASSURANCE

1.3) Tourism Registry of the Region: Continuous adaptation of this administrative management tool in

which all natural persons, legal entities or communities that carry out any of the tourism activities are
registered; instrument of knowledge and information of the tourism sector for the exercise of the
administrative powers held by the tourism administration, so as to facilitate the activities of

management, inspection, control, verification, programming and planning.

1.4) Annual inspection plans: verification and contrast actions in the major booking portals to

investigate the advertising of tourism supply, as well as all those aimed at ensuring the quality of the
services provided and the rights of tourism users; search and development of solutions based on

artificial intelligence to develop the work of online inspection of tourism supply.

1.5) Complaint management: administrative procedure aimed at responding to user complaints and

raising and guaranteeing the quality of the existing offer, ensuring the correction of possible
deficiencies or irregularities that may arise, as well as guaranteeing adequate compliance with

obligations to users.
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Operational Line 2 - INCENTIVES FOR SUSTAINABILITY

Axis v/ ECONOMIC SOCIAL ENVIRONMENTAL

EDUCACION = \LDAD AGUA LIMPIA TRABAJO DECENTE [ DUSTRIF
DE CALIDAD J N Y SANEAMIENTO Y CRECIMIENTO «J INNOVACION |
ECONOMICO FRAESTRUCTU

ACCIEN i
13 POR EL CLIMA 9 I MAs " iiélﬁﬂuiﬁhmm 3%)
s6uoas 10S 0BJETIVOS -
OBIETIVOS

DE DESARROLLO
SOSTENIBLE

I PRODUCCIGN
IDADE Y CONSUMO
TENI RESPONSABLES

SDGS and « Target 7.2: Increase renewable energies.

targets e Target 8.9: Promote sustainable tourism.

o Target 11.4: Protection of cultural and natural heritage.

* Target 12.B: Achieve sustainable tourism.

¢ Target 13.2: Mainstream climate change into national policies, strategies and
plans.

* Target 17.16: Enhance the Global Partnership for Sustainable Development.

Objetive
Promote lines of financing to favor a more competitive tourism capable of improving the

environmental and social relationship with its territory.

Description
The second operational line of the economic axis is based mainly on aid and incentives to companies
and tourist destinations provided directly or indirectly by Turisme Comunitat Valenciana as a

mechanism to stimulate the achievement of the aims of the tourism policy of the territory.

It includes five programs of which only the first one is financed entirely by Turisme Comunitat
Valenciana and is annual in nature. The main objectives are to promote a more competitive tourist
offer capable of increasing income, increasing employment and diversifying demand, to deseasonalize
tourist demand, and to encourage the green transition, with actions to mitigate climate change,

especially with energy initiatives.

It also seeks to incorporate innovative solutions that improve the management of tourism resources

and strengthen the sector's relationship with its social and environmental surroundings.
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Operational Line 2 - INCENTIVES FOR SUSTAINABILITY

Programs

2.1) Subsidies in competitive concurrence: Aids directed to the tourist offer to support projects that

improve the competitiveness of the private sector and position the Valencian Community in the
markets. It supports projects of promotion, sustainability, improvement of the excellence, diffusion of
the image of the destinations, .. In its bases it is established to take into account the ethical code of
tourism, social, environmental and labor and social dignity criteria to promote the quality of the
management of the tourism industry management and by extension that of the workers. For the
purposes of weighting and scoring of applications, positive discrimination criteria are established as
criteria for companies' commitments to offer continuous training, retraining plans and/or improve

occupational health and safety conditions.

2.2) Ordinary_Sustainability Plans: A cooperative instrument between the Secretaria de Estado de

Turismo, the Autonomous Communities and local entities, in which the three administrations
contribute funds, with the local entity being responsible for the execution of the plan. Their objectives
are: to increase the competitiveness of tourist destinations, allowing them to generate a tractor effect
on demand and the private tourism sector; to effectively incorporate digitalization in the management
of resources, infrastructure and tourist products of the destinations; to diversify the tourist offer to
contribute to generate employment opportunities; to redistribute tourist income and favor territorial
cohesion and the deconcentration of demand; and to favor the green and sustainable transition,

reduce emissions and mitigate the effects of climate change.

2.3) Extraordinary Sustainability Plans: Promotion of the execution of the Planes Territoriales de

Sostenibilidad Turistica en destinos de la Comunitat Valenciana (PTSTD) financed with European
funds included in the EU Recovery, Resilience and Transformation Plan (PRTR) and corresponding to
the extraordinary calls of 2021, 2022 and 2023. Each of the Territorial Plans, of multi-year execution,
incorporates different Tourism Sustainability Plans in Destinations to be executed by local entities and
aim to implement transformative actions in the tourism sector in the areas of green transition, digital

transition and improvement of tourism competitiveness.

2.4) Energy efficiency and circular economy projects in tourism companies: Grants financed with

European funds under the EU's Recovery, Resilience and Transformation Plan (PRTR) and aimed at
tourism accommodation companies, which aim to achieve the environmental and energy objectives
established in the European Union's regulations, by carrying out renovation actions in existing

buildings that favor the reduction of final energy consumption and carbon dioxide emissions.
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Operational Line 2 - INCENTIVES FOR SUSTAINABILITY

2.5) Programa de mejora de la competitividad y de dinamizacién del Patrimonio Histdrico con uso

turistico: Financiacién con fondos europeos contemplados en el Plan de Recuperacion, Resilencia y
Transformacién (PRTR) de la UE, de proyectos a entidades locales que tiene como objetivo mejorar la
competitividad y promover el turismo cultural de los destinos turisticos a través de la proteccion,
mantenimiento y rehabilitacidon de bienes inmuebles declarados patrimonio histérico, ya sea como
bienes de interés cultural o bajo alguna categoria de proteccidn equivalente establecida por las

administraciones competentes con uso turistico.
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Operational Line 3 - INNOVATION

Axis v ECONOMIC SOCIAL ENVIRONMENTAL

EDUCACIGN AGUA LIMPIA ‘TRABAJO DECENTE
¥ CRECIMIENTO

ECONGMICO

INDUSTRIA,
INNOVACION E
INFRAESTRUCTURA

DE CALIDAD Y SANEAMIENTO

1 .'.Es"i”u.i‘é'.'?‘.s“s Eﬁiﬂﬂi 13 o § 14 Soun 17t @@
SDGS and
targets

e Target 9.2: Promotion of inclusive and sustainable industry.

¢ Target 9.4: Modernization of infrastructure, clean technology.

* Target 9.5: Increase scientific research, technological capacity.

* Target 12.B: Achieve sustainable tourism.

e Target 17.16: Enhance the Global Partnership for Sustainable Development.
Objetive

Bring innovative and technological solutions to companies, destinations and professionals in the

tourism sector, allowing for a more sustainable development.

Description

The Region of Valencia is committed to consolidate a technological ecosystem that allows bringing
solutions to companies, destinations and professionals in the tourism sector, facilitating a more
sustainable development: continuous innovation incorporating new technologies and tools that help

to manage resources efficiently and respectfully.

This operational line includes lines of work, incentives to facilitate the development of technological
solutions and tools that improve energy and water efficiency and waste management, as well as
training and awareness actions aimed at implementing these technical solutions so that they are
more efficient and more aware of their surroundings. The ultimate goal is to generate dynamics that
make companies, services and destinations more efficient and technologically adapted to the needs

of the market.

In addition to the associative business ecosystem of the Valencian Community destination, we will

work together with technological tourism clusters to promote intelligent governance and more

sustainable management of tourism activity.
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Operational Line 3 - INNOVATION

Programs

3.1) DTI-CV: Maintain and reinforce the commitment to the Network of Intelligent Tourist Destinations
of the Valencian Community (DTI-CV), reinforcing its role in greater sustainable management of its
destinations; the DTI-CV model represents a clear commitment to the planning and management of
the Valencian tourist territory in terms of integral sustainability. Its evolution will allow accompanying
destinations and companies in their transition towards an intelligent and sustainable management

model from a social, economic and environmental point of view.

3.2) Intelligence through data: the use of information to reduce uncertainty in decision-making and

improve the planning and management of Valencian tourism will be an essential element that will
allow destination managers and companies to develop strategic and operational planning more in

line with their reality and reduce the impact of tourism activity on the territory.

3.3) Technological innovation: Innovation for a more efficient sector, promoting the technological

ecosystem in tourism, alliances with agents of the Valencian and national innovation system, as well as
accompanying the sector in the adoption of new models, methodologies and technological solutions,

are aspects that will guarantee the competitive improvement of the Valencian tourism sector.

33) Intelligent tourism resources: Implementation and monitoring of the smart model of beaches,

natural areas, festivals, etc. in the Region.
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Operational Line 4 - COMMERCIALIZATION OF SUPPLY

Axis v ECONOMIC SOCIAL ENVIRONMENTAL

HAMBRE SALUD EDUCACION AGUA LIMPIA TRABAJO DECENTE
2 CERD 3 ¥ BENESTAR DE CALIDAD Y SANEAMIENTO :’g}fgm&ﬁ'ﬂ
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RESPONSABLES DAS LOS OBJETIVOS QE%]EE[EIRVD’E‘LE
SOSTENIBLE
SDGS and
targets  Target 2.3: Increase small-scale agricultural productivity and income.
e Target 8.9: Promote sustainable tourism.
e Target 12.B: Achieve sustainable tourism.
» Target 17.16: Enhance the Global Partnership for Sustainable Development.
» Target 17.17: Promote public-private partnerships.
Objetive

To stimulate a greater diversification and vertebration of the tourist offer of the Region of Valencia

allowing its commercialization and packaging.

Description
Differentiating the Valencian tourist offer and developing tourist products for their commercialization

and packaging, allowing a greater economic and geographic distribution of demand.

It seeks to promote territorial structuring and the equitable distribution of tourism benefits
throughout the region and to develop actions aimed at attracting visitors with different consumer
motivations. Marketing, forums and promotional activities ar